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SEC’FION A: Answer all questions IN the answer booklet. ‘

I. These are all common elements in basic PR definitions. Which is false?
3 management function + C. planned activity
. socially responsible 4 vD. highly technological research

i 'Il'hs cqntemporary concept of public relations is based on which of the following key words?
B- ncucing, enginecring and creating Y @ Reciprocal, mutual and between
- B. Asymmetric, one-way _and propaganda D. International, global and diver

. In which year did public relations become a profession? _

. 1930 : O 1903
1913 & | | D. 1931

at task dominates as the common denominator for all public relations practitioners?
riting and editing C. Research and evaluation

anning special events . »D. Media contact and placement

sproximatcly half of all public relations practitioners work in
pvermment : C. health care and hospital

siness and commercial areas +D. public relations firms

[his is image held by people outside the organisation and it may be based on experience or on poor

ation and understanding : ¥ :
'C. Mirror Image

: A) Current Image ' : | :
B. Corporate Image D. Wish Image 3

model that seeks to answer the question “what do people know or not know about our

/
7. The PR planning
organisation” 18 ey ‘ ‘ :
. C. Selection of media techniques

A. Definition of publics ion of media t
@Apprcciation of situation D. Definition of objectives

8§ In ﬁlé PR prbc‘es-s, prejudice is converted into /
: @ Acceptance

K Sympsthy ¥
;? }( y-rest . SR ‘ : D. Knowledge

ctive public relations introduces the management function dealing with:
ing 4 positive “spin’ on pad news.
ing perceptions and manufacturing consent
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4 [Z( . professional subterfuge and deception.

~ D, relationships between organizations and stakeholders

; . : : orone Which of the

10. Public relations professionals often deal with either inlcma] or external Qu:nmuuuatmm. W _
following best describes those two types of communications? : 1l

A Internal communications deal with investors, clients, customers ot contributors, and ext¢

communications keep company employees informed about the t‘:om‘pally

- B. Internal communications always flow from the top of the organization down, an

. communications always flow from the bottom (o the top s

. C. Internal communications always are carried out by e-mail, and external communications always are

carried out through the mass media
] B;. Internal communications keep company employees informed about the company, and external
“’ communications deal with investors, clients, customers or contributors

d external

11. Who among the following is widely known as the father of the modern public relations industry and the

first public relations advisor?

4

A. Phineas T. Barnum C. Andrew Jackson
1 B lvyLee \ D. Sir Walter Raleigh
12. Increasing sales is the focus of advertising. Which of the following statements is NOT TRUE about
~ advertising?
~ A, Advertising tries to motivate you with facts C. Advertising is expensive
5 B. Advertisers control their message D. People tend to distrust oragnore advertisements

13. PR professionals need to communicate with those within the organization. Which of the following would
be the best vehicle for reaching them? |

A, Speech ’ C. Newsletter

B. News release D. Position paper

14. Ivy Lee managed to improve public opinion of the Rockefellers with the striking méners and with the
public by : '
A. Convincing John D. Rockefeller to accept the establishment of a union
B. Having John D. Rockefeller issue a public apology about the strikers who were killed by the company
guards : '
~, © Staging events where John D. Rockefeller socialized with the miners
| D. Having him establish college funds for the mincrs' children

15. When we said PR is a two ways communication, we were. ..
Aot Just tclhng but listening too. C. listening more than telling
B. gave instructions. D. not to solicit feedback

16. The process of identifying publics who are involved and affected by a situation central 10 an organization
is called a(an) : :

A. exploratory survey % communication audit

B. situation interview D. stakeholder analysis

, *1?, Which traditional news criterion would you expect to be most important in public relations messages
-~ distributed through the mass media?
LA Proximity pe C. Prominence
D. Impact - "5
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F18. What should a
£ qucStion?
A. Give the reporter other j
B. Say that the information ig “off the re
C. Say “1 don’t know” and promise to
D. Say “no comment,” rather t p

public relations media practis: 7
dia practitioner do if she does not know the answer to a reporter's

nformation she 1S certain is correct,

cord” and wil| be disseminated later.n

rovide the information later.
han appear uninformed. "

B. Fmslu'lg stable, cost-effective Internet providers
C. Training staff to use social media

D. Staying abreast of changing technology

20. Publishing and selling the creatj ’ - : ~ :
otk 35 regulaied by g reative work of others and protecting property rights of one's own creative
A. libel and publication regulations

: C. Securities and Exchange Commission
B. access and deregulation

D. copyright and trademark law

21 Whic;h of the following media strategies would be most appropriate for maintaining regular
communication with an organisation's stakeholders?

A. News conference C. Interview

B. Blogging D. Media release
22. All the following are questions to look out for in emergencics except

A. Number of deaths C. Time

B. Number of injuries @ number of escape

23. Which of the following is NOT helpful advice for creating radio news stories?
A. Read your stories aloud C. Focus on people :
B. Avoid adding drama to your facts - D. Gather lots of audio

24. This is 2 meeting of journalists who are assembled to receive information, which they discuss
A. Press reception C. Facility visit
@Press Conference D. Press information

ANSWER TRUE OR FALSE in your answer booklet.

o
25. Public relations does not seek o createfavourable image. !¢ we

26. PR practitioners control all the information that goes into news stories. ¢

27. PR practitioners depend heavily upon journalists for news coverage. ¥

8. Print media provides a level of depth, context and sheer information that television and radio newscasts
can't supply.

B ; ) L TR seattered use. PMoE
9. Public relations is often described as a marketing stepchild because of1ts limited and scattered t F

' v
30 The Newsletter 1s a digest of news for lazy readers.
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~ ' SECTIONB

Provide short and concise answers to the questions in this section

' Enumerale any four reasons for defining your publics : [4marks]
Explain briefly two différences between publicity and advertising [4méf ks]
Identify any three determinants of a corporate image of an organisation | [3marks]
Explain any three factors that affect the size of PR debartment in an organisation ' [3marks]
State any b of ths four fold specialist task of the PR manager [2marks]

Outline the three kinds of methods used by the PRO to improve In-House communication

Qe ®20®0 e

Identify three guidelines to organising an effective press event : [3marks]

Kofi Kamasa/ Dr Sam Sarpong

b
-

a3 9. sk
as, QA e sks
AT _quh
G &mdu,

[3marks]
Explain three conditions that wﬁnanf the use of PR consultancies [3marks] -
In planning for PR budget, consideration is given to many factors. Explain any two [2marks]
Explainfour pri.nciples of good press relatioﬁs [4111a:ks]
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ubhc Relation as both m\tard

1. Which deﬁnition sees P

/@ Jefkin’s defimtion
B. IPR definition
" C.The Mexican definition

D. IAPAC definition ' ‘
: ; dio-Vist ;ﬂmﬁﬂﬁ excert

2. All the following are things to consider when making an A
A. Purpose :
B. Audience

‘ . Lifespan
(D) Profit
arcatest conro} of conier and placcmest 2

3. The method that provides the pmcuuorxr withthe 2
media is: At ETe T

: Advertising
B. Marketing
C. Lobbying

D. Issues man.a:cmem
the primany’ 13sk(3) of;m&mk - relaniors thE 2 & . L
ibes C P = : A f”..”_tfw»v
et e -

4. Which of the following best descn
F‘rwi"‘ T oAl e

all non-profit aroamzauons
Pmmotmg public service and building public Tust

.obbying the government for increased tunding
C. L.L. tifying the weak arcas of communily support
D.J mfv ng the cost of fund-raising efforts
analssis ofsn TRCIEITS

3. The "intenal &cmrs" portion of the siauon

Cammunication audit
I3 Strategy suggestions
C. Community focus groups
I)/_ Listing of media contacts

mﬁcuuchmm:mm@

1e body, individual or ey ol T e
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6. An omamsauon corpora
for an agreod Programms I8 3e

SCIVICSS of a PR Gonsultant =
3
L

7AL !\.gu‘ﬂl
‘li.em
C. Custonr
). Stringers

7. Pick out the 0dd item from the Tollowang
A. Photographer ‘ :
3 Potential employees

- C. Press officer ‘

D. House Joumnal Editor -
i ¥
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9. Short- erm scit i
A. Marketing i s : ; - 3
B Propag ganda i , | ‘ Gy
ssion outsiders have of the 0%# ‘

: Sales promotion : .
. > impresstt
. Market educati® mgambauon believe 1@ pe the iMPre>

0. The image P OP‘ ¢ in

{s known as
A. Current image
B. Desired image

Mu'ror image
$M \m W hal

» e n\lz}’lﬂ

/ D. Corporat€ image
. . . jse the @
11. In defining the objectives ofa P”hhc Relations progmml'm-f‘r:"- :,:-'L('( { .
Joes the S stand for? S . iy ; . ")
A. Simple N - T\‘P” &
B. Sound ‘; C ek o v't‘,U.,
G:acu’ ¥ ho il

Strategic ;
D. Sma“ ; T wl 1 U’ £T
: ; 17 g f) i s
te image of an organisation depends on all but one
e ; :

2 The corpora
{ Products of the firm
Financial success and stability of the organisation

C. Company history

O @ Export Success .

13. “Public relations is not
opxmon * Who said this?

O @® vy Lee
© B Rex narmw-&.j
C. David Fynn
D. Edward Barngy
‘lji.ﬁl:icl?olni:xlou s definition of public relations is a distillation of 412 ......... ditterence
L 274
. ®2
C.742
D. 404

a one-way. street in which leadership manipulates the public and public
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/H. %ou.nsebr_\g management on policy
@D:) mproving product design and ]!H;‘r aging :
. Analyzing the impact of policies on ﬁulﬁics ' - :
The result of a PR programmic must be tangible - 7 |
17. The Newsletter is a digesi ' E Sy f‘/ |
letter is a digest 01 ews for busy read ' . s |
e A cars ¥ T :
18. Radio is an examp! i ‘
| an anm\ﬁ&-@g crcai:,d pr‘ivatc'media W:’H;EN. :
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